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THE WORLD of RESEARCHING PEOPLE

Market Research UX Research

Behavior

* Ethnography
* Think-aloud tasks

* Preferenfe inkgrviews * Canceptual (e.g. card
sorting)

* Ad / bfand awardness

* Concrete (e.g. usability
* Cogicept testing on & live website)

* Task elicitation
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REMOTE RESEARCH

Real Users, Real Time, Real Research
M Rosenfeld
by NATE BOLT and TONY TULATHIMUTTE

foreword by Peter Merholz
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Letd Start With The
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r Recruiting Checklist
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What are you testing?

Where in the design cycle are you?
Method(s)?

Number of participants?

Target audience for the interface?
Targeting vs Screening

Incentives

Scheduling?

Stakeholders / Scrutiny?
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Literally The First Person You See

Someone in Your Office
Friends & Family
Craigslist

Recruiting Agency
Panel
Facebook Ads / Twitter

Live User Intercept



t Person
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-

1

You See




#1

Literally The First Person You See

When lo ude

- Little or no budget

- Time pressure

- Broad Audience

- No skeptical stakeholders

- Direct collaboration with
designers/developers/PM



#1

Literally The First Person You See

Frod Cord,

- Broad Audience - Broad Audience

- Easy - No targeting

- Fast - Perceived as informal

- Free - Geographically limited

- Dynamic Screening - No attachment
- Logistics

- Don’t need a screener




Targeting vs. Screening



2. Someone in Your Office
3. Friends & Family

They atheady love you




#2  #3

Someone in Your Office Friends & Family

When lo ude

- Shhhhh top secret - world can’t see
- You are the user

- Bob the builder culture

- Very early in the design cycle

- Complete game-changer

- No budget or time



#2  #3

Someone in Your Office Friends & Family

Flod Cornd

- Attachment - Bias

- Easy to find - Can be hard to
. Fast schedule

. Free - No incentive

- Not seeing external use

 rer .« o
It’s their job of your interface




What is a Screener, Exactly?




Please indicate your experience level with
Evernote:

" THAVE ABSOLUTELY NO EXPERIENCE WITH EVERNOTE

““ I'M A NOVICE - HAVE 30 NOTES OR FEWER, USE IT SPORADICALLY,AND/OR FORGET
IT'S THERE SOMETIMES

 I'M AN INTERMEDIATE - HAVE 60 NOTES OR FEWER , USE IT SOMEWHAT REGULARLY,
AND/OR KEEP IT IN MIND WHEN I'M TRYING TO KEEP TRACK OF MY INFORMATION

" I'M AN EXPERT -1HAVE MORE THAN 60 NOTES, IUSE IT FREQUENTLY, AND/OR TUSE IT
ON ALL OF MY DEVICES

~~ NONE OF THE ABOVE

‘ Finish ‘




4. Craigslist

Or dimilare diled/concenls



#4

Craigslist

When lo ude

- Only need a bit of screening - something
more targeted than methods 1-3

- Just enough budget for incentives

- Very little scrutiny on participant
sourcing



#4

Craigslist

Frod Cond

- All walks of life
- Can be fast
- Inexpensive incentives

- No attachment

- Sometimes slow
« Cheaters

- Habit-forming - Kind of a pain

- Embarrassing to admit
- Habit-forming

- Requires extra vetting




5. Recruiting Agency

/Wome% Ea%t



#5

Recruiting Agency

When lo ude

- SSSSSSSSSSSSSS (S150/user)

- When you have more budget than time

- The kind of targeting you need is
demographics ?income, location, age)



#5

Recruiting Agency

Frod Cond

- Hands down the least - Expensive

work . . No attachment
* They can write the - Professional tester alert
screener

- Fairly fast

- Someone in charge of
no-shows, scheduling,
etc.




6. Panel

Your own, a lool lke udernlesling.com, ele



#6

Panel

When lo ude

- You're using an online research

tool that provides users (dScout,
etc)

- Repeat testing

- Other methods not allowed by
your organization



Frod Cond

« Vetted

- Any technology has
been tested

- Limited targeting
- No attachment

- Professional tester alert
- Known entity

- Demographics




7. Facebook Ads / Twitter

Or Social Media, o ;4/2%%[/2% Simibar



#6

Facebook Ads / Twitter

When lo ude

- You need to reach a population
you have zero contact with.
Triathlete mechanics.

- There’s some budget

- You have the patience to learn ad
targeting



#6

Facebook Ads / Twitter

Frod

- Can be incredibly
targeted

- Fast
- Geographically diverse

- Access to populations
even agencies might
not have access to

Cond

- Attachment
(potentially)

- Gets expensive
- Professional tester alert
- Difficult to learn



8. Live User Intercepts

lime-Aware szmtz/z% n the moment, ete



#8

Live User Intercepts

When lo ude

- Decent traffic web site or app
(> 50K pageviews/ month)

- Moments matter
- In-depth screening and targeting
- Some budget



#8

Live User Intercepts

Fleod

- Attachment

- The moment

- Fast

- Targeting or Screening

Cond

- Scary
- Can be Expensive
- Requires some

engineering resources
or high traffic

- Totally new users



THE LIVE RECRUITING FUNNELL

Ihe total number of pecpls who viewe your onling rec.iting screener.

The viewers thet actual y tok: the Zme to fill oot your screcner

L ¢ J

(LS

ualifie:] recLits who mazet study ¢-iteris

L\:EE:J;C
Aem

cansenting, 2valable.
vAllirq to install a plugin,
and sane.
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U.S. World

Top stories

Politics Tech Health Entertainment Living Travel Sports

Iran'ssupremeIeader:There'.villbno ah The C|Ub no One War

such thing as Israel in 25 years
Trump on Fiorina: Look at that fac

Bush on Trump: You can't insult
your way to the White House

Clinton: 'Guilty," I'm a moderate
Fefugees' unanswerakle question
U.S. to take 10K Syrian refugees
Trump, Carson fight over faith
NYPD tackles former tennis star
Human ancestor species found
Inside killer's tooky-trapped lair (»

City is ‘jalling the poor,’ suit claims

News and buzz

Have a Quick Minute?
We Appreciate Your Time

WWe are looking for Vox users to participate in a 30 min phone
interview. Tc gualify, just answer a few short guestions. If you're
selecled, you will receive an emaill or a phone call from one of our

researchers.
Continue

Families touched by gun violence share a ¢

Smile, ladies... ‘

o aowered by elhnio (m"l

Yl




Py Panel ~ Screeners Rescorses - Scheduling ncentives U amt, 1520f1C0  WEBWEALE, Help @ admin

Overview () Design @) irvite @) Questions @) Tharks @ Logic @) Publsh @) Tergeting

4 | g
The Questions Answer Types Question Shortcuts
1 This is a surnmery of info wilh a lol of bullzl Image & Text . Age tmail Phone Name
points: Location Drilldcwn
" Here
When is gcod for you?
2 When is good for you? Scheduling -
3 Emeil Email .
4 Name Name -
[ \ \ ¥s I . . »
= Wherc are you located: Drop Down . @ Give it a Preview
6 Phone — X
Phane v Customize the
Colors

Text Back-
Add New Question ground

R #torms - Sharing



A Panz Screeners  Responses - Scheduling - Incentives @’ ummR:s:a--:h Hala @ admn

Overasw €) Questions © 'hanks © Losic © r.bish @ rargeting

p Get Specific with Targeting.

Jse thase filters te only display your screaner to certain types ¢f users. Keep ir ming these aren't 100% accurate. Read a2 tnc Felponthis =220

&

Devices Browsers Locations Operating Systems
._-:Y__!_! ] ‘_'E'.L'._",

JChrome

,,,,,,,

) ChromeCS
CHesTEE

 Linux

) GSX

) Windows 7

) Windows 8+

 Windows Vistz

~JWindowsio

To clarify, everywhere else is excluded
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Overview Payment Status

History

Ethnio Can Pay and Manage Your Incentives

We can de moderated or automated studies. Don't see any participants here? Simply mark them as
"Completed" on the Responses page or add therm manually.

United States

Amazon Gift Card

Works only for US partcipants, since
it's only amazon.com. Our original
incentive method.

Manually add @

International
Pre-Paid VISA Cards

Send your participants 2 link that lets
Lhem choose belween virtual VISA, a
physical VISA and more. Check oul

how it works here.
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LETS TALK
ABOUT E/AS




Solution: Behavior.
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Garaen VW Demo

v Age '25 - 45
25 45
» Income 3,4,0.,‘,', S100k
» Gender .Eemal__e.
» Country Any

» Web Expertise Any
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- No Shows

+ Quiet Users
- Garden Variety Demographics
+ The Quant(s)






(for user research)



fée/bm

fimrmere]

D[ f <

- Open-ended questions
- Attachment to your interface
- Extreme scenarios - generative vs

formative

- Phone calls

- Involving stakeholders
« Online Consent

- Staged Incentives










Thanks for listening
Recruil Likre The Wind







Participant Recruiting Take-Aways

remoteresear.ch/urfe

And also the ethn.io code for 20% off
is ROSENRAD
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LEAEN JUST DO 1T INFO

Mobile Tonls Abput
Automated + Sumples Ethniu
Matlerates] Bvents

Samples

Moderator Script: UX phone interview

When preparing to conduct & rermote: UX stucy, we all know thene's a lat of planning
that neads Lo Lake place before actually spesking with a parlieipant. Here, we provide
and example of a Maderatar script template that can beuzed when eonducting remota
X sessions with particigants. The imporiancs of having a thoroughly thought [...] Read

Goals and Objectives

Communication betwoeen client and researcher and/or designer is extremely important
for any remnte or in-parson research projact. This “Kick-off Agenda™ as we call it, is a
sunple lavoul Dl louches on cerlain aspects of inital conununication and
understanding that is key to the Jaunching point of a project. Specifically, the Coals &
Objectives saction is [...] Read maora,

Online Consent

If you're doing any kind of user research, yvou've at least thaught ahont getting officisl
censent from vour participants. Perhaps vou've got a signed piece of paper or verbal
consent Lo record sessions, or maybe you have a team of lawyers following you around
with ectual carhon enpies in triplicate. Kither way you need consent [..] Read more.



Nate Bolt

nate@ethn.io
@ethnio
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